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City of Melbourne – Melbourne Economy Snapshot
Number 9, March 2025
DISCLAIMER: This information is correct at the time of publication. It is the responsibility of any individual to check the accuracy of this data if it is republished or presented at a future time.
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[bookmark: _Toc192604328]Magnetic Melbourne attracts visitors galore
[bookmark: _Toc182490805]Melbourne is the number one choice for fabulous shopping, world-class restaurants and iconic experiences – racing ahead of Victoria’s many other popular hotspots. Vibrant and bustling, our CBD Shopping Precinct is the top attraction for international and domestic overnight visitors* – supporting city businesses and boosting our thriving local economy. Our much-loved Queen Victoria Market, known for its fresh produce and specialty shopping, is also a popular drawcard, taking out second spot for international overnight visitors.
[bookmark: _Toc192604329]Table 1 Melbourne CBD Shopping Precinct saw 779,000 domestic overnight visitors and 411,000 international overnight visitors in the 2024 September quarter (July - September).
	Attraction
	Domestic Visitors
	International Visitors

	Melbourne CBD Shopping Precinct
	779,000
	411,000

	Southbank/Southgate
	523,000
	167,000

	Queen Victoria Market
	282,000
	299,000

	Great Ocean Road (incl Twelve Apostles)
	301,000
	150,000

	Docklands/Marvel Stadium
	324,000
	99,000

	Crown Casino/ entertainment complex
	315,000
	104,000

	Federation Square
	284,000
	131,000

	National Gallery of Victoria
	Domestic visitor data is below the publishable threshold.
	127,000

	Phillip Island
	Domestic visitor data is below the publishable threshold.
	98,000

	Chadstone Shopping Centre
	Domestic visitor data is below the publishable threshold.
	80,000


[bookmark: _Toc182490806][bookmark: _Toc192604330]Table 2 – Of all international overnight visitors to Victoria in the September quarter, a massive 71% visited the Melbourne CBD Shopping Precinct, and 52% visited the Queen Victoria Market.
	Attraction
	Percent Visiting Attraction
	Percent not Visiting Attraction

	Melbourne CBD Shopping Precinct
	71%
	29%

	Queen Victoria Market
	52%
	48%


[bookmark: _Toc192604331]Making Melbourne the best place to do business
[bookmark: _Toc182490809]Melbourne is the hottest spot for shopping in the state, so it’s no wonder more and more people are setting up business here. We’re here to support them every step of the way with our personalised Business Concierge service, the largest of its kind in the country. This one-stop-shop cuts red tape and offers valuable connections for new and growing businesses. It’s helped open 187 new businesses, engaged with over 67,000 clients, and created more than 645 full time jobs, contributing $63 million to the local economy.
[bookmark: _Toc192604332]Table 3 – Change each year (%) in the number of businesses in the City of Melbourne
	Year
	Percent Increase

	2021
	2.5%

	2022
	4.4%

	2023
	0.4%

	2024
	2.5%


· Last year, there were 44,709 businesses in the City of Melbourne, 2.5% more than there were in 2023.
[bookmark: _Toc182490810][bookmark: _Toc192604333]Table 4– Number of businesses supported by Business Concierge yearly
	Year
	Percent Increase

	2022
	23

	2023
	53

	2024
	111


· Since its inception in 2022, Business Concierge has more than doubled the amount of businesses supported each year.


[bookmark: _Toc182490813][bookmark: _Toc192604334]Neighbourhood Spend Trends
Explore your unique neighbourhood with our Neighbourhood Spend Trends. Understanding when people spend, what they're buying, and where they're coming from can help you work smarter and tailor your offering to boost your business. Explore the impressive impact our thriving retail industry has on our four biggest shopping destinations in the City of Melbourne. These areas demonstrate high retail spend and strong growth in Q4 (October to December 2024).
[bookmark: _Toc182490814][bookmark: _Toc192604335]Melbourne CBD – East
[bookmark: _Toc182490815][bookmark: _Toc192604336]Table 5 – Spending by category, Q4 2024
	Category
	Adjusted Spend

	Retail
	$518,613,100

	Entertainment
	$365,692,600

	Commercial
	$89,579,010

	Tourism
	$69,238,000


[bookmark: _Toc182490816][bookmark: _Toc192604337]Table 6 – Work hours and non-work hours spending in Melbourne CBD – East, Q4 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$578,000,000
	56%

	Non-work hours
	$463,000,000
	44%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc182490817][bookmark: _Toc192604338]Table 7 – Weekday and weekend spending in Melbourne CBD – East, Q4 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$729,000,000
	70%

	Weekends
	$313,000,000
	30%


[bookmark: _Toc182490818][bookmark: _Toc192604339]Table 8.a – Where spending in Melbourne CBD – East came from, Q4 2024
	Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$95,000,000
	9%

	Visitors
	$946,000,000
	91%


[bookmark: _Toc182490819][bookmark: _Toc192604340]Table 8.b – Where spending in Melbourne CBD – East came from, Q4 2024
	Council Area
	Adjusted Spend

	Boroondara
	$44,290,300

	Port Phillip
	$41,789,400

	Yarra
	$39,730,700

	Stonnington – West
	$27,894,000

	Brunswick – Coburg
	$23,962,900


[bookmark: _Toc192604341]Southbank
[bookmark: _Toc182490821][bookmark: _Toc192604342]Table 10 – Spending by category, Q4 2024
	Category
	Adjusted Spend

	Retail
	$146,713,100

	Entertainment
	$110,465,700

	Tourism
	$107,003,000

	Commercial
	$11,014,500


[bookmark: _Toc182490822][bookmark: _Toc192604343]Table 11 – Work hours and non-work hours spending in Southbank, Q4 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$175,000,000
	47%

	Non-work hours
	$198,000,000
	53%



[bookmark: _Toc182490823][bookmark: _Toc192604344]Table 12 – Weekday and weekend spending in Southbank, Q4 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$241,000,000
	64%

	Weekends
	$134,000,000
	36%


[bookmark: _Toc182490824][bookmark: _Toc192604345]Table 13.a – Where spending in Southbank came from, Q4 2024
	[bookmark: _Hlk167445344]Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$22,000,000
	6%

	Visitors
	$347,000,000
	94%


[bookmark: _Toc182490825][bookmark: _Toc192604346]Table 13.b – Where spending in Southbank came from, Q4 2024
	Council Area
	Adjusted Spend

	Port Phillip
	$13,657,300

	Boroondara
	$7,481,800

	Whyndham
	$7,018,700

	Hobsons Bay
	$5,960,600

	Bayside
	$5,936,600


[bookmark: _Toc182490826][bookmark: _Toc192604347]Melbourne CBD – North
[bookmark: _Toc182490827][bookmark: _Toc192604348]Table 14 – Spending by category, Q4 2024
	Category
	Adjusted Spend

	Retail
	$153,708,900

	Entertainment
	$62,550,900

	Tourism
	$14,461,900

	Commercial
	$10,467,700


[bookmark: _Toc182490828][bookmark: _Toc192604349]Table 15 – Work hours and non-work hours spending in Melbourne CBD – North, Q4 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$135,000,000
	56%

	Non-work hours
	$106,000,000
	44%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc182490829][bookmark: _Toc192604350]Table 16 – Weekday and weekend spending in Melbourne CBD – North, Q4 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$165,000,000
	68%

	Weekends
	$76,000,000
	32%


[bookmark: _Toc182490830][bookmark: _Toc192604351]Table 17.a – Where spending in Melbourne CBD – North came from, Q4 2024
	Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$39,000,000
	16%

	Visitors
	$200,000,000
	84%


[bookmark: _Toc182490831][bookmark: _Toc192604352]Table 17.b – Where spending in Melbourne CBD – North came from, Q4 2024
	Council Area
	Adjusted Spend

	Yarra
	$7,764,000

	Boorondara
	$7,188,000

	Port Phillip
	$6,688,000

	Brunswick – Coburg
	$5,865,900

	Maribyrnong
	$4,323,000


[bookmark: _Toc192604353]Melbourne CBD - West
[bookmark: _Toc182490833][bookmark: _Toc192604354]Table 18 – Spending by category, Q4 2024
	Category
	Adjusted Spend

	Entertainment
	$132,494,300

	Retail
	$115,496,000

	Tourism
	$55,871400

	Commercial
	$23,738,081


[bookmark: _Toc182490834][bookmark: _Toc192604355]Table 19 – Work hours and non-work hours spending in Melbourne CBD - West, Q4 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$186,000,000
	57%

	Non-work hours
	$139,000,000
	43%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc182490835][bookmark: _Toc192604356]Table 20 – Weekday and weekend spending in Melbourne CBD - West, Q4 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$241,000,000
	74%

	Weekends
	$86,000,000
	26%


[bookmark: _Toc182490836][bookmark: _Toc192604357]Table 21.a – Where spending in Melbourne CBD - West came from, Q4 2024
	Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$25,000,000
	8%

	Visitors
	$300,000,000
	92%


[bookmark: _Toc182490837][bookmark: _Toc192604358]Table 21.b – Where spending in Melbourne CBD - West came from, Q4 2024
	Neighborhood Origin
	Adjusted Spend

	Port Phillip
	$10,163,100

	Boroondara
	$9,883,500

	Yarra
	$8,519,500

	Stonnnington - West
	$6,243,200

	Brunswick - Coburg
	$6,015,800


[bookmark: _Toc182490838][bookmark: _Toc192604359]Appendix 1: Data sources
Spendmapp by Geografia (Nominal Figures). 
International Visitor Survey, September 2024, Tourism Research Australia, released December 2024. 
International visitors are people travelling from overseas on a tourism trip. Domestic visitors are Australian residents on a tourism trip. For more information: https://www.tra.gov.au/en/about-tra/methodology.

City of Melbourne Business Concierge. 
Australian Bureau of Statistics – Business register – originally sourced from ATO data.
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