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City of Melbourne – Melbourne Economy Snapshot
Number 8, November 2024
DISCLAIMER: This information is correct at the time of publication. It is the responsibility of any individual to check the accuracy of this data if it is republished or presented at a future time.
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[bookmark: _Toc182490804]Melbourne leads the country on interstate spend.
[bookmark: _Toc403992346][bookmark: _Toc403992581][bookmark: _Toc419982220][bookmark: _Toc419982306]Melbourne is Australia's number one city for interstate* spend and visitors. Our international and interstate visitors generate two-thirds of our city’s total spend while representing just one quarter of our visitor base. Our incredible events calendar is attracting droves of younger travellers from interstate, while older Victorians are spending more time and money in their much-loved capital city.
[bookmark: _Toc182490805]Table 1 – Melbourne continues to be the city with the most overnight interstate spend and visitors in Australia, ahead of Sydney. Year ending June 2024.
	Location
	Interstate overnight visitors
	Interstate visitor expenditure

	Melbourne
	5,975,000
	$7,831,000,000

	Sydney
	5,387,000
	$6,390,000,000


[bookmark: _Toc182490806]Table 2 – Melbourne's high-yield international and interstate visitors contribute a massive 67% to its spend, while making up only 26% of visitors. Year ending June 2024.
	Visitor type
	Percent of Visitors
	Percent of Spend

	Domestic daytrips
	60%
	14%

	Intrastate overnight
	14%
	18%

	Interstate overnight
	19%
	34%

	International overnight
	7%
	33%


· The number of total visitors for the year ending June 2024 was 31.9 million.
· The total spending for the year ending June 2024 was $22.8 billion.
[bookmark: _Toc182490807]Table 3 – The number of younger people visiting Melbourne is growing and leading interstate travel, while financially secure older travellers have increased their intrastate travel to stay and spend local. Year ending June 2024.
	Visitor age
	Percent of Interstate visitors
	Percent of Intrastate visitors

	65 and over
	11%
	21%

	55 to 64
	17%
	15%

	45 to 54
	18%
	16%

	35 to 44
	19%
	15%

	25 to 34
	21%
	14%

	15 to 24
	13%
	19%


[bookmark: _Toc182490808]Millennials are the big spenders in Melbourne.
Different demographics contribute to the economy in a variety of ways. Understanding and adjusting to your changing customer base can help boost your business. The largest segment of domestic† visitor spend in Melbourne is by people aged 24 to 34 years, generating one quarter of our city’s entire spend. Visitors aged over 45 years are a growing market and are the only group that has seen an increase in overall spend compared to 2023. Visitors aged over 65 years are also on the rise, spending more per transaction. They have demonstrated the largest overall growth in spending, particularly during work hours, when they explore the city and enjoy all it has to offer.
[bookmark: _Toc182490809]Table 4.a – Female and older people spend more per transaction. From January 2024 to September 2024.
	Visitor age
	Female visitors’ average transaction size
	Male visitors’ average transaction size

	65 and over
	$101
	$90

	55 to 64
	$79
	$68

	45 to 54
	$69
	$61

	35 to 44
	$63
	$56

	25 to 34
	$51
	$48

	18 to 24
	$38
	$37



[bookmark: _Toc182490810]Table 4.b – Male and younger people spend more, more often. From January 2024 to September 2024.
	Visitor age
	Female visitors’ number of transactions
	Male visitors’ number of transactions

	65 and over
	3,402,900
	3,579,200

	55 to 64
	5,580,500
	6,638,800

	45 to 54
	9,535,400
	10,809,500

	35 to 44
	10,648,200
	12,802,000

	25 to 34
	15,521,700
	17,581,800

	18 to 24
	13,903,900
	12,979,900



[bookmark: _Toc182490811]Table 5 – The largest segment of visitor spend in Melbourne is people aged 25 to 34 years, generating almost one quarter of the city's entire domestic visitor spend. From January 2024 to September 2024.
	Visitor age
	Total Visitor Spend

	65 and over
	$665,446,100

	55 to 64
	$892,639,500

	45 to 54
	$1,322,990,100

	35 to 44
	$1,384,452,500

	25 to 34
	$1,624,731,100

	18 to 24
	$1,013,034,500



[bookmark: _Toc182490812]Table 6 – Visitors aged over 45 years are increasing their spend in the city, with people over 65 experiencing the most growth. 2023 vs 2024, January to September.
	Visitor age
	Percent change in visitor spend during non-work hours
	Percent change in visitor spend during work hours

	65 and over
	6.6%
	8.5%

	55 to 64
	4.1%
	4.9%

	45 to 54
	1.4%
	1.2%

	35 to 44
	-2.1%
	-0.8%

	25 to 34
	-4.8%
	-2.1%

	18 to 24
	-6.4%
	-2.4%





[bookmark: _Toc182490813]Neighbourhood Spend Trends
Explore your unique neighbourhood with our Neighbourhood Spend Trends. Understanding when people spend, what they're buying, and where they're coming from can help you work smarter and tailor your offering to boost your business. These four bustling neighbourhoods make up nearly 70 per cent of domestic visitor spend in the city and demonstrate the incredible contribution visitors make to our local economy. 
[bookmark: _Toc182490814]Melbourne CBD – East
[bookmark: _Toc182490815]Table 7 – Spending by category, Q3 2024
	Category
	Adjusted Spend

	Retail
	$344,958,300

	Entertainment
	$253,440,500

	Commercial
	$67,115,600

	Tourism
	$43,990,000


[bookmark: _Toc182490816]Table 8 – Work hours and non-work hours spending in Melbourne CBD – East, Q3 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$392,000,000
	55%

	Non-work hours
	$318,000,000
	45%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc182490817]Table 9 – Weekday and weekend spending in Melbourne CBD – East, Q3 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$487,000,000
	69%

	Weekends
	$222,000,000
	31%


[bookmark: _Toc182490818]Table 10.a – Where spending in Melbourne CBD – East came from, Q3 2024
	Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$65,000,000
	9%

	Visitors
	$644,000,000
	91%


[bookmark: _Toc182490819]Table 10.b – Where spending in Melbourne CBD – East came from, Q3 2024
	Council Area
	Adjusted Spend

	Boroondara
	$30,110,300

	Port Phillip
	$25,742,500

	Yarra
	$23,287,700

	Stonnington – West
	$17,993,500

	Brunswick – Coburg
	$15,770,900


[bookmark: _Toc182490820]Melbourne CBD – West
[bookmark: _Toc182490821]Table 11 – Spending by category, Q3 2024
	Category
	Adjusted Spend

	Entertainment
	$100,320,300

	Retail
	$81,035,600

	Tourism
	$37,259,200

	Commercial
	$19,418,100


[bookmark: _Toc182490822]Table 12 – Work hours and non-work hours spending in Melbourne CBD – West, Q3 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$139,000,000
	58%

	Non-work hours
	$99,000,000
	42%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc182490823]Table 13 – Weekday and weekend spending in Melbourne CBD – West, Q3 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$176,000,000
	74%

	Weekends
	$62,000,000
	26%


[bookmark: _Toc182490824]Table 14.a – Where spending in Melbourne CBD – West came from, Q3 2024
	[bookmark: _Hlk167445344]Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$19,000,000
	8%

	Visitors
	$219,000,000
	92%


[bookmark: _Toc182490825]Table 14.b – Where spending in Melbourne CBD – West came from, Q3 2024
	Council Area
	Adjusted Spend

	Boroondara
	$7,508,000

	Port Phillip
	$7,478,800

	Yarra
	$5,652,000

	Stonnington – West
	$4,624,000

	Brunswick – Coburg
	$4,592,300


[bookmark: _Toc182490826]Melbourne CBD – North
[bookmark: _Toc182490827]Table 15 – Spending by category, Q3 2024
	Category
	Adjusted Spend

	Retail
	$107,561,500

	Entertainment
	$51,478,300

	Tourism
	$9,327,700

	Commercial
	$7,620,700


[bookmark: _Toc182490828]Table 16 – Work hours and non-work hours spending in Melbourne CBD – North, Q3 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$98,000,000
	56%

	Non-work hours
	$78,000,000
	44%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc182490829]Table 17 – Weekday and weekend spending in Melbourne CBD – North, Q3 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$119,000,000
	68%

	Weekends
	$57,000,000
	32%


[bookmark: _Toc182490830]Table 18.a – Where spending in Melbourne CBD – North came from, Q3 2024
	Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$30,000,000
	17%

	Visitors
	$146,000,000
	83%


[bookmark: _Toc182490831]Table 18.b – Where spending in Melbourne CBD – North came from, Q3 2024
	Council Area
	Adjusted Spend

	Boroondara
	$5,816,700

	Yarra
	$4,799,300

	Port Phillip
	$4,633,300

	Brunswick – Coburg
	$4,092,300

	Maribyrnong
	$3,309,600


[bookmark: _Toc182490832]Southbank
[bookmark: _Toc182490833]Table 19 – Spending by category, Q3 2024
	Category
	Adjusted Spend

	Retail
	$90,467,900

	Tourism
	$80,909,700

	Entertainment
	$73,582,100

	Commercial
	$5,660,300


[bookmark: _Toc182490834]Table 20 – Work hours and non-work hours spending in Southbank, Q3 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$118,000,000
	47%

	Non-work hours
	$133,000,000
	53%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc182490835]Table 21 – Weekday and weekend spending in Southbank, Q3 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$155,000,000
	62%

	Weekends
	$96,000,000
	38%


[bookmark: _Toc182490836]Table 22.a – Where spending in Southbank came from, Q3 2024
	Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$15,000,000
	6%

	Visitors
	$235,000,000
	94%


[bookmark: _Toc182490837]Table 22.b – Where spending in Southbank came from, Q3 2024
	Neighborhood Origin
	Adjusted Spend

	Port Phillip
	$8,995,500

	Boroondara
	$5,552,500

	Wyndham
	$4,859,900

	Bayside
	$3,930,100

	Hobsons Bay
	$3,813,800


[bookmark: _Toc182490838]Appendix 1: Data sources
Spendmapp by Geografia (inflation adjusted spend); Tourism Research Australia.
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