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City of Melbourne – Melbourne Economy Snapshot
Number 7, September 2024
DISCLAIMER: This information is correct at the time of publication. It is the responsibility of any individual to check the accuracy of this data if it is republished or presented at a future time.
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[bookmark: _Toc175665281]Retail shines after dark.
[bookmark: _Toc403992346][bookmark: _Toc403992581][bookmark: _Toc419982220][bookmark: _Toc419982306]Melbourne is a magical place after dark with businesses capitalising on twilight trade as a massive growth area. Our already bustling city gets even busier between 5pm and 10pm as shoppers spend up big, with more activity taking place during this time than in the morning. The city's new rhythm continues to evolve with late night adventurers far outweighing early risers. In June 2024, retail spend after work was 19 per cent higher than June 2023, with West Melbourne, Parkville, Kensington, and North Melbourne leading the charge. Find out more about twilight trade[footnoteRef:1].   [1:  https://www.retail.org.au/twilight-trade] 

[bookmark: _Toc175665282]Table 1 – Weekday activity on Swanston Street near the Melbourne Central sensor is higher between 5pm to 10pm than before 12pm, January to June 2024.
	Time of Day
	Average Pedestrian Activity

	12 am
	330

	1 am
	230

	2 am
	120

	3 am
	80

	4 am
	70

	5 am
	80

	6 am
	150

	7 am
	230

	8 am
	560

	9 am
	680

	10 am
	930

	11 am
	1380

	12 pm
	2200

	1 pm
	2290

	2 pm
	2200

	3 pm
	2230

	4 pm
	2300

	5 pm
	2540

	6 pm
	2440

	7 pm
	2100

	8 pm
	1870

	9 pm
	1600

	10 pm
	1160

	11 pm
	750


[bookmark: _Toc175665283]Table 2 – Retail spend is increasing faster during non-work hours than work hours across the city, June 2023 vs June 2024.
	Geographic Area
	Work hours Percentage Change
	Non-work hours Percentage Change

	West Melbourne
	75%
	174%

	Parkville
	-2%
	108%

	Kensington (Vic.)
	2%
	102%

	North Melbourne
	-14%
	44%

	Melbourne CBD
	-12%
	22%

	Docklands
	-11%
	20%

	Carlton
	-15%
	21%

	Southbank
	-23%
	12%

	East Melbourne
	-15%
	-71%


· Work hours are 8am to 5pm, Monday to Friday.
· Non-work hours are all other hours.
[bookmark: _Toc175665284]Night Market heats up.  
The weather is cold, but twilight trade at the Winter Night Market is roaring. Activity in the area around the market between 5pm and 10pm is 20 per cent higher than 2023, and 34 per cent higher than 2019, as people warm up on cold nights in the city. It's the busiest it's ever been, with thousands of people flocking to its toasty atmosphere to enjoy delicious street food, spiced Milo, specialty shopping, crackling fires, and live entertainment.
[bookmark: _Toc175665285]Table 3 – Activity around the Wednesday Winter Night Market is the busiest it has ever been.
	Date Period
	Twilight Average Pedestrian Activity (5 pm to 10 pm)

	2024 activity
	6,200

	2023 activity
	5,200

	2019 activity
	4,600


· QVM Pedestrian activity includes QVM-Peel St, QVM-Queen St (East), QVM-Therry St (South), and QVM-Franklin St (North) sensors.
The 2024 Night Markets have seen an increase in activity compared to previous years:
· The 2024 Night Market has seen an increase of 20% in pedestrian activity in the area compared to 2023, and an increase of 34% compared to 2023.
[bookmark: _Toc175665286]Mark it a success.
Queen Victoria Market is buzzing during the day and night, which is great news for our market traders and inner north business owners. This iconic Melbourne attraction continues to go from strength to strength with a diverse range of food and beverage, retail, and creative offerings to encourage visitors to dine, shop and dwell in the precinct. With the City of Melbourne's ongoing investment in the precinct[footnoteRef:2], activity is higher than ever and has increased across all days of the week. Saturday is now the busiest day of the week with Tuesdays growing the most, up 27 per cent since last year. [2:  https://qvm.com.au/renewal-program/] 

[bookmark: _Toc175665287]Table 4 – Pedestrian activity continues to rise following the completion of QVM’s new infrastructure work.
	Year Month
	Average Pedestrian Activity

	2019 January
	16,100

	2019 February
	17,900

	2019 March
	18,200

	2019 April
	17,500

	2019 May
	16,100

	2019 June
	16,200

	2019 July
	17,600

	2019 August
	17,800

	2019 September
	15,500

	2019 October
	16,300

	2019 November
	17,600

	2019 December
	17,000

	2023 January
	14,600

	2023 February
	16,700

	2023 March
	18,300

	2023 April
	16,600

	2023 May
	15,400

	2023 June
	16,500

	2023 July
	19,800

	2023 August
	18,000

	2023 September
	17,600

	2023 October
	18,500

	2023 November
	19,300

	2023 December
	20,300

	2024 January
	19,000

	2024 February
	21,800

	2024 March
	19,800

	2024 April
	19,000

	2024 May
	20,200

	2024 June
	22,100

	2024 July
	22,400

	2024 August
	23,000


· QVM pedestrian activity includes QVM-Peel St, QVM-Queen St (East), QVM-Therry St (South), and QVM-Franklin St (North) sensors.
[bookmark: _Toc175665288]Table 5 – Activity is increasing across all days of the week, on both market and non-market days (Monday and Wednesday), January to July.
	Day of the week
	2019 Average Pedestrian Activity
	2023 Average Pedestrian Activity
	2024 Average Pedestrian Activity

	Monday
	11,200
	11,500
	13,600

	Tuesday
	15,400
	14,800
	18,700

	Wednesday
	20,700
	19,700
	23,100

	Thursday
	16,100
	15,800
	19,700

	Friday
	16,700
	16,300
	20,700

	Saturday
	20,100
	20,600
	26,000

	Sunday
	19,800
	20,400
	24,800


· QVM pedestrian activity includes QVM-Peel St, QVM-Queen St (East), QVM-Therry St (South), and QVM-Franklin St (North) sensors.
[bookmark: _Toc175665289]Neighbourhood Spend Trends
Our Neighbourhood Spend Trends show when people spend, what they're buying, and where they're coming from to help you tailor your offering to boost your business. Explore the positive impact of twilight trade in the city’s north and the Queen Victoria Market precinct, where retail spend is rising outside work hours.
[bookmark: _Toc175665290]Melbourne CBD – North
[bookmark: _Toc175665291]Table 6 – Spending by category, Q2 2024
	Category
	Adjusted Spend

	Retail
	$63,863,000

	Entertainment
	$34,782,000

	Commercial
	$4,100,000

	Tourism
	$3,888,000


[bookmark: _Toc175665292]Table 7 – Work hours and non-work hours spend in Melbourne CBD – North, Q2 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$60,000,000
	56%

	Non-work hours
	$47,000,000
	44%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc175665293]Table 8 – Weekday and weekend spend in Melbourne CBD – North, Q2 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$72,000,000
	68%

	Weekends
	$34,000,000
	32%


[bookmark: _Toc175665294]Table 9.a – Where spending in Melbourne CBD – North came from, Q2 2024
	Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$17,000,000
	15%

	Visitors
	$89,000,000
	85%


[bookmark: _Toc175665295]Table 9.b – Where spending in Melbourne CBD – North came from, Q2 2024
	Council Area
	Adjusted Spend

	Boroondara
	$3,135,000

	Yarra
	$3,069,000

	Port Phillip
	$2,896,000

	Brunswick – Coburg
	$2,717,000

	Maribyrnong
	$1,988,000


[bookmark: _Toc175665296]North Melbourne
[bookmark: _Toc175665297]Table 10 – Spending by category, Q2 2024
	Category
	Adjusted Spend

	Retail
	$33,097,000

	Entertainment
	$24,624,000

	Commercial
	$13,411,000

	Tourism
	$12,666,000


[bookmark: _Toc175665298]Table 11 – Work hours and non-work hours spend in North Melbourne, Q2 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$49,000,000
	59%

	Non-work hours
	$35,000,000
	41%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc175665299]Table 12 – Weekday and weekend spend in North Melbourne, Q2 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$61,000,000
	73%

	Weekends
	$23,000,000
	27%


[bookmark: _Toc175665300]Table 13.a – Where spending in North Melbourne came from, Q2 2024
	[bookmark: _Hlk167445344]Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$18,000,000
	21%

	Visitors
	$66,000,000
	79%


[bookmark: _Toc175665301]Table 13.b – Where spending in North Melbourne came from, Q2 2024
	Council Area
	Adjusted Spend

	Essendon
	$3,326,000

	Port Phillip
	$2,104,000

	Brunswick – Coburg
	$2,085,000

	Yarra
	$1,770,000

	Maribyrnong
	$1,757,000


[bookmark: _Toc175665302]West Melbourne
[bookmark: _Toc175665303]Table 14 – Spending by category, Q2 2024
	Category
	Adjusted Spend

	Retail
	$12,225,000

	Entertainment
	$6,348,000

	Commercial
	$2,512,000

	Tourism
	$15,000


[bookmark: _Toc175665304]Table 15 – Work hours and non-work hours spend in West Melbourne, Q2 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$14,000,000
	65%

	Non-work hours
	$7,000,000
	35%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc175665305]Table 16 – Weekday and weekend spend in West Melbourne, Q2 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$16,000,000
	76%

	Weekends
	$5,000,000
	24%


[bookmark: _Toc175665306]Table 17.a – Where spending in West Melbourne came from, Q2 2024
	Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$4,000,000
	17%

	Visitors
	$18,000,000
	83%


[bookmark: _Toc175665307]Table 17.b – Where spending in West Melbourne came from, Q2 2024
	Council Area
	Adjusted Spend

	Maribyrnong
	$730,000

	Brimbank
	$456,000

	Essendon
	$438,000

	Brunswick – Coburg
	$298,000

	Hobsons Bay
	$281,000


[bookmark: _Toc175665308]Parkville
[bookmark: _Toc175665309]Table 18 – Spending by category, Q2 2024
	Category
	Adjusted Spend

	Entertainment
	$18,637,000

	Commercial
	$15,032,000

	Retail
	$5,198,000

	Tourism
	$1,345,000


[bookmark: _Toc175665310]Table 19 – Work hours and non-work hours spend in Parkville, Q2 2024
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Work hours
	$34,000,000
	83%

	Non-work hours
	$7,000,000
	17%


· Work hours are 8am to 6pm, Monday to Friday.
[bookmark: _Toc175665311]Table 20 – Weekday and weekend spend in Parkville, Q2 2024 
	Time Period
	Adjusted Spend
	Percent of Average Spend

	Weekdays
	$35,000,000
	86%

	Weekends
	$5,000,000
	14%


[bookmark: _Toc175665312]Table 21.a – Where spending in Parkville came from, Q2 2024
	Customer Type
	Adjusted Spend
	Percent of Average Spend

	City of Melbourne residents
	$2,000,000
	4%

	Visitors
	$38,000,000
	96%


[bookmark: _Toc175665313]Table 21.b – Where spending in Parkville came from, Q2 2024
	Neighborhood Origin
	Adjusted Spend

	Brunswick – Coburg
	$2,104,000

	Essendon
	$1,550,000

	Yarra
	$1,225,000

	Boroondara
	$1,184,000

	Hobsons Bay
	$939,000


[bookmark: _Toc175665314]Appendix 1: Data sources
Spendmapp by Geografia (inflation adjusted spend); City of Melbourne Pedestrian counting system.
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